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Gamification

Why? 7 benefits of gamification

Gamification provides an immersive, engaging and fun 1. Increase and improve user engagement
experience with your brand and will help customers to

remember your name and this is the biggest advantage 2. Helps to grow brand awareness and loyalty

of a gamified campaign. This marketing strategy can be 3. Helps to gather useful customer data
used by any business, across any industry, and it is one of
the most effective ways for brands to deliver their 4. Increases conversion rates

message in a creative way to their users. Brands can . . .
& Y 5. Makes the promotional offers more interesting

implement a variety of gamified elements in their

marketing strategies. We of course welcome any ideas 6. Educates the customer with your products or services

you may have for new games. _ _
7. Helps to interact with customer more often

How much does it cost?

A typical spin to win gamification add-on to your data capture will cost £1950. This may vary depending on exact requirements.



What types of games are there?

Spin to win Scratch to win

Spin the wheel and Scratch to reveal a

land on a prize. prize.

Pairs QRA

Remember the Choose the correct

location of the answers from

matching pairs to multiple choice

win the game. questions to win
the game.

Spot the ball

Guess the position
of the ball from a
sporting picture.

Branded photo frame
Send branded

photos to

participants.

Q&A scratch to win
Scratch the correct
answer from

multiple choice
questions to win the
game.



Spin to win

Typical game flow

Create an intro page to give
information and entice customers
to play. This can also be played on
the users phone via a QR code.

What we need from you

1. Branding guidelines and assets to design your game.

2. The total number of each prize available.

3. The exact dates the activity is running.

4. The time the activity starts and finishes each day.

5. The total number of devices being used on each day of the activity.
6. The terms and conditions/privacy policy for the activity.
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The game page allows prizes to Add your survey questions and Custom thank you page.

be spread evenly across the live terms.
activity days using random daily
winning moments.




Previous work

SPINTO WIN

SPIN TO WIN  Heineker |

FREE
CAR
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Create an intro page to give
information and entice customers
to play. This can also be played on
the users phone via a QR code.

The game page allows prizes to Add your survey questions and
be spread evenly across the live terms.

activity days using random daily

winning moments.

congratulations!
youare awinner
youhavewon
a california
dreaming
eyemask

Custom thank you page.



A FREE INSTANT PRIZE EVERYTIME! m
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\ A continuation of the rather unfunny tale

by Ronnie Corbett

| Tesco Mobile has a bold new M
Whilst some might be laughing., we know there's nothing funny about
a range of quality phones, and the best

El service in the market. All supported by you, our Tesco Mobile

colleagues.

We wanted to say thanks, and to celebrate our new campaign you
could win one of a hundred prizes, simply by scratching off the panel
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Branded photo frame

Typical game flow

dive in with deliveroo

1. Customer adds their details.
2. Take a selection of photos.
3. Customer picks a photo they

Create an intro page to give

information and entice customers
to play. This can also be played on
the users phone via a QR code. like.

What we need from you

1. Branding guidelines and assets to design your game.

2. The total number of each prize available.

3. The exact dates the activity is running.

4. The time the activity starts and finishes each day.

5. The total number of devices being used on each day of the activity.
6. The terms and conditions/privacy policy for the activity.

Thanks

. L

dive in with deliveroo

Custom thank you page. Branded photo emailed to

customer to share.




Give it some Heart
; your photo...

heart.co.uk




AN ICON IS
ALWAYS REMEMBERED
NEVER FORGOTTEN

Create an intro page to give
information and entice customers
to play. This can also be played on

the users phone via a QR code.

PERSONAL
DETAILS

ONCE A WINNER
ALWA WINNER

The game page allows prizes to Add your survey questions and Custom thank you page.
be spread evenly across the live terms.

activity days using random daily

winning moments.
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Heineken
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Champions Cup in the 1995-96 season?
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Heineken

Quiz Game

Leaderboard

Name

Conall O Toole
James Deasy
ava molloy
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John Smith
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Q 151 The craftsmanship of the Wimbledon
groundstaff is vital to the style of play
| on the courts. What type of grass seed
| is sown to help battle the increasing
B speed and wear of the modern game?

-

STELLA
ARTOIS

Kentucky B Perennial A Fine
Bluegrass ( Ryegrass Fescue

P AY FOR A CHANCE TO WIN m—

WIMBLEDON TICKETS

Please drink responsibly. © 2014 AE InBev UK Limited, all rights reserved. T&C's apply.  drinkaware.co.uk for the facts




Q&A scratch to win

HEART'S MONEY
INTHE MUSIC

When they play...we pay!

Rihanna

'0...not this time!

Take That

Next Question




Q&A scratch to win

PHILIP MORRIS LIMITED

3. How much does a pack of Chesterfield Red KS 19
Price Marked Pack cost?

£6.50

£6.35

Entry into

£1000 Nationwide Prize Draw

Rhilip Morris Product)

Smnking kills
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Spot the Ball

To play simply tap where you think the ball should be on the image below
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Tap where you think the ball should be in this photo to win.
Get close enough and win a 33¢l Stella Artois Chalice.

Are you happy with
your selection?

s PLAY FOR A CHANCE TO WIN A s
ot 33CL STELLA ARTOIS CHALICE

Please drink responsibly. © 2014 AE InBev UK Limited, all rights reserved. T&C's apply.  drinkaware.co.uk for the facts




Thank You

»'Sa t.
Think fast.

Be wise.

Call Visit Email Web
Mark 07801 431 261 33b elm road, ss9 1sw hello@staffwise.io staffwise.io




